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11 May 2009 

Humour not a cloak for discrimination
Culture, religion and gender have all come under the microscope at recent Advertising Standards Board meetings, with some advertisements not making the grade.
“Complaints we have received under section 2.1 of the AANA Code of Ethics have been about advertisements which have attempted to use humorous portrayals of people, mention people’s religious rituals as well as aim their product at a single gender,” Chief Executive Officer, Ms Fiona Jolly said.  
She said the Advertising Standards Board had upheld complaints against two advertisements, both of which had attempted to use humour to promote their product.
“The Board determined that a television advertisement from Nando’s Australia for a burger crossed the line in terms of discrimination of women,” Ms Jolly said.

She said the advertisement which featured a large breasted woman who could not see the chips on her plate had been discontinued by Nando’s after the Board determination.

“While the Board recognised the intended humour, it also considered a significant proportion of the community would be offended and find there was an element of sexuality and objectification of women that was concerning,” Ms Jolly said.

“A radio advertisement from Café Bella Vista for its steak meals has been modified after the Board determined it contravened the discrimination and vilification section of the Code on the basis of religion,” Ms Jolly said.
She said the Board considered the tone of the voiceover to be mocking of the beliefs held by the people of some countries who regarded cows as sacred.

“The advertiser has agreed to revoice the advertisement and replace wording which offended complainants,” Ms Jolly said.

An internet advertisement from ANZ Banking Group aimed at women to encourage awareness and confidence about money has also been considered by the Board in relation to discrimination and vilification.

“In this case the Board dismissed complaints, noting advertisers have the right to choose their target market and that in this case the focus on women was not derogatory and did not amount to discrimination against men,” Ms Jolly said. 

A report contrasting the legal and socio-ethical definitions of discrimination and vilification in relation to 20 advertisements previously considered by the Advertising Standards Board will soon be available. Findings of the research generally agreed with determinations made by the Board.

All advertisers have responded to the determinations made by the Board at its recent meetings and, if complaints were upheld, have removed or discontinued their ads. Information about the complaints process and a full list of the advertisements considered are on the ASB website: www.adstandards.com.au under ‘Case Reports’. 

Contact: Fiona Jolly, Chief Executive Officer, 02 6262 9822
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