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Most complained about ads in 2009
Discrimination and vilification, sexuality and nudity, health and safety and social values are issues which concerned complainants in this year’s most complained about advertisements.

Advertising Standards Bureau Chief Executive Officer, Ms Fiona Jolly said billboard and television advertisements dominated this year’s ‘top ten’.

 “Through its complaints, the community has made constant comment about sex, sexuality and nudity. A lot of the comment has been in relation to billboard advertising. This will be one of the issues raised in community research being conducted on behalf of the ASB early in 2010,” Ms Jolly said.
“The most complained about ad in 2009 was a billboard advertisement about which a community group distributed a form letter. This has resulted in the ASB receiving about 250 complaints, of which 200 were made via the form letter. Many were from locations where the ad could not be seen,” Ms Jolly said.

Ms Jolly said of the 10 most complained about ads, two were found to be in breach of the AANA Code of Ethics and have been discontinued. 
“In one of the cases the advertiser withdrew the advertisement immediately after they were informed about the complaints. In the other case the advertiser sought further community comment after receiving advice about the complaints and then also decided to withdraw their ad before the Board determination,” Ms Jolly said.  

“The advertising complaints system in Australia is robust – it gives consumers a voice and lets advertisers know about advertising boundaries.” 

“Even after the Board has found that an ad has not breached the AANA Code of Ethics, any complaints received are forwarded to advertisers to let them know about continuing complaints.” 

“This year, as in previous years, all advertisers have complied with Advertising Standards Board decisions. I applaud advertisers for consistent support of the system,” Ms Jolly said.  

She said the number of complaints was higher than last year, as were the number of ads complained about. The ASB received complaints about more than 600 advertisements from all mediums, of which the Board determined 80 breached the AANA Code of Ethics. 

“The year has been one of analysis of our systems by ourselves, by consumers, advertisers and media. This will continue in the next decade and we welcome the chance to work with advertisers, industry and community bodies to maintain a healthy balance between the rights of industry to advertise and the protection of consumers against inappropriate or offensive content,” Ms Jolly said.
Case reports about advertisements considered by the Advertising Standards Board during 2009 can be viewed on the ASB website www.adstandards.com.au. The list of the 10 most complained about advertisements follows.
Contact: Fiona Jolly, Chief Executive Officer, 02 6262 9822
Advertising Standards Bureau – Most complained about ads in 2009
1. GASP denim – Case number 450/09 – (Billboard - displayed only in Victoria) Images of topless females dressed in jeans.
Issue – Discrimination or vilification, Section 2.1 AANA Code of Ethics
Board decision - Dismissed

About 250 complaints

2.  Advanced Medical Institute  - Case number 63/09 - (Radio) Man and woman talk about reaching the big O.
Issue – Portrayal of sex, sexuality and nudity, Section 2.3 AANA Code of Ethics
Board decision – Dismissed  

About 55 complaints 

3. BConfidential - Case number 464/09 – (Billboard) Black and pink sign with woman on left and words: “Tell your wife that you will be home late”. 
Issue – Discrimination or vilification, Section 2.1 AANA Code of Ethics
Board decision – Dismissed

About 55 complaints

4. Target -  Case number 40/09 – (TV) Denim nation. People get in and out of a clothes dryer to dry jeans.
Issue – Health and Safety, Section 2.6, AANA Code of Ethics
Board decision - Upheld – Discontinued

About 50 complaints

5. Coca Cola Zero – Case number 137/09 – (TV) The break up, with pole dancers and sexy women.

Issue – Discrimination or vilification, Section 2.1 AANA Code of Ethics
Board decision - Upheld - Discontinued

About 50 complaints

6. Advanced Medical Institute – Case number 289/09 – (Billboard) Making Love - Do it Longer.

Issue – Portrayal of sex, sexuality and nudity, Section 2.3 AANA Code of Ethics
Board decision – Dismissed

About 50 complaints 

7. Advanced Medical Institute – Case number 555/08 – (Billboard) Men do it LONGER

Issue – Portrayal of sex, sexuality and nudity, Section 2.3 AANA Code of Ethics
Board decision – Dismissed

About 40 complaints

8. Cadbury Schweppes – Solo – Case number 460/09 – (TV) Man drinks solo then kicks the can into a bin but misses and leaves the can on the ground as litter.
Issue – Health and Safety, Section 2.6, AANA Code of Ethics
Board decision - Dismissed

About 35 complaints

9. Cadbury Schweppes - Solo – Case number 14/09 – (TV) Man wearing pink tutu is tackled by Australian cricketer Andrew Symonds. 

Issue – Discrimination or vilification, Section 2.1 AANA Code of Ethics
Board decision - Dismissed

About 30 complaints

10. Yum (KFC) – Case number 377/09 - (TV) Man at picnic lies about owning a car when asked to move it.

Issue – Other, social values
Board decision - Dismissed

About 25 complaints
Continuing complaints – top five

The ASB has continued to receive complaints about the following five advertisements. Complaints against these ‘top five’ advertisements were dismissed by the Advertising Standards Board during 2008. 

1. Ingham’s Chicken – Case 214/08 (TV) – Series of three advertisements using the theme: 
“There’s something wrong with you if you don’t like chicken”.

Issue – Discrimination or vilification, Section 2.1 AANA Code of Ethics
Total complaints since first aired – over 180

Complaints received in 2008 – about 100

Complaints received in 2009 – about 80

2. Advanced Medical Institute – Case number 466/08 (TV) – Want longer lasting sex
Issue – Portrayal of sex, sexuality and nudity, Section 2.3 AANA Code of Ethics

Total complaints since first aired – over 110
Complaints received in 2008 – about 20

Complaints received in 2009 – about 90
3. Quit Victoria – Case number 459/08 (TV) – Scene at railway station where a mother leaves her child.

Issue – Violence (other), Section 2.2  AANA Code of Ethics
Total complaints since first aired – over 105

Complaints received in 2008 – about 65

Complaints received in 2009 – about 40

4. Cancer Institute of NSW – Case number 345/08 (TV) – “Everybody knows”
Issue – Other, causes alarm and distress
Total complaints since first aired – over 70

Complaints received in 2008 – about 35

Complaints received in 2009 – about 35

5. WorkCover Victoria – Case number 424/08 (TV) – Bakery scenario where female slices off finger.

Issue – Other, causes alarm and distress
Total complaints since first aired – over 30

Complaints received in 2008 – about 25

Complaints received in 2009 – about 5
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