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Most complained about ads in 2007
A TV ad which showed a woman pole-dancing was the most complained-about advertisement of 2007, according to figures released today by the Advertising Standards Bureau (ASB).
The ad for Nando’s Restaurants attracted more than 300 complaints from members of the public, largely about the level of nudity displayed by the woman pole-dancing. The ad showed the woman in various scenes including walking along a busy street, pole-dancing and having dinner with her family.
The Advertising Standards Board dismissed the complaints against the ad at its meeting in June 2007, deciding that it did not contain sexual, nude or discriminating material that was inappropriate during an M rated time zone.
The second most complained-about ad for 2007 was for the Hyundai Santa Fe which received more than140 complaints. This ad depicted a toddler driving a car and picking up another toddler who was hitchhiking.    
ASB Chief Executive Officer, Fiona Jolly said the level of complaints about this ad reflected a concern about depictions of activities which contravene community standards on health and safety.
“Our top ten includes three ads about which complainants expressed concern over issues of health and safety. The community is very concerned about ads that encourage children to undertake dangerous activities and advertising to children generally,” Ms Jolly said. 
Complaints were upheld in relation to three of the top ten advertisements. Recent research conducted for the Bureau indicates that the Board’s decisions are in line with the community’s standards across most areas of the Code of Ethics. For a summary of the research go to http://www.adstandards.com.au/pages/images/ASB_research_flyer3.pdf 
“2007 marks another year with 100 per cent compliance by industry with Advertising Standards Board decisions. I applaud advertisers for consistent support of the system,” Ms Jolly said.  
The ASB’s public and transparent complaints-handling service will continue to strive in 2008 to provide an appropriate balance between the rights of industry to advertise its products creatively and the protection of consumers against inappropriate or offensive content.
A full list of the advertisements considered by the Advertising Standards Board during 2007 can be viewed on the ASB website: www.adstandards.com.au under ‘Case Reports’. 
Contact: Fiona Jolly, Chief Executive Officer, 02 6262 9822
ADVERTISING STANDARDS BOARD

10 MOST COMPLAINED-ABOUT ADVERTISEMENTS IN 2007
1. Nando’s  – Nando’s Restaurants 
This television and cinema commercial opens with a woman describing how she can’t afford to experience Nando’s cravings whilst working as a pole-dancer. The final scene shows her dining with her family at a Nando’s Restaurant. 
Grounds for complaints: Portrayal of sex and/or nudity; discrimination 

Combined Number of complaints: 300+

Determination: Complaints dismissed

2. Advanced Medical Institute – “Want longer lasting sex?”
This outdoor advertisement features red words on a yellow background, which read "Want longer lasting sex? Nasal Delivery Technology. Call the doctors at Advanced Medical Institute 1800201010."

Grounds for complaints: Portrayal of sex/sexuality/nudity, use of language; other (social values)
Number of complaints: 140+

Determination: Complaints dismissed

3. Hyundai – Santa Fe – Next Generation 
This television advertisement is backed by the song "The Wayward Wind" and depicts a male toddler wearing a singlet and nappy, climbing out of his cot and taking car keys to his parents' Santa Fe. He gets in the car and starts driving.

Grounds for complaints: Portrayal of sex/sexuality/nudity; health and safety; FCAI (driving practice that would breach the law)
Number of complaints: 115+

Determination: Complaints upheld (FCAI Code) (modified or discontinued) 
4. Frucor – V
This animated television advertisement opens on a row of cars parked on a hilltop overlooking a cityscape. The scene focuses on an young couple in a car where the male takes a drink of "V", turns up his radio very loud, and starts getting amorous with the female passenger. This in turn leads to an older couple also becoming amorous.
Grounds for complaints: Portrayal of sex/sexuality/nudity; discrimination (age)
Number of complaints: 100+

Determination: Complaints dismissed

5. APIA – Chat Show
This television advertisement is set in a television studio and presented in the style of a TV chat show with an APIA spokeswoman (Pixie) seated behind a desk "We've got such an exciting series of Understanding 50 coming up…But one thing you won't see is APIA offering insurance to 21 year olds having all night parties, breaking stuff around the house and driving around like crazy in their cars. So if you're not working full-time and are over 50, stay tuned…”
Grounds for complaints: Discrimination (age)
Number of complaints: 50+

Determination: Complaints dismissed
6. Sony – Handycam
This television advertisement opens on a teenage boy and girl sharing a passionate kiss. As the camera travels slowly around them in a continuous carousel movement, the girl starts to slowly age into a woman who gradually gets older, while the boy remains young. Text on screen declares "So clear, the memory never fades".

Grounds for complaints: Discrimination (race & age); portrayal of sex/sexuality/nudity
Number of complaints: 50+

Determination: Complaints dismissed

7. H J Heinz  – Baked Beans 
This television advertisement opens in a supermarket where two men both reach for the same can of Heinz Baked Beans. As their hands accidentally touch, one man (Chris) recognises the other from school and asks "Ryan Phillips?! It’s me, Christine…from Rosanna High?" Suddenly Ryan has a flashback as he remembers kissing Christine behind the shelter sheds at their Secondary School. 

Grounds for complaints: Discrimination (sexual preference)

Number of complaints: 45+

Determination: Complaints dismissed

8. McDonald’s – Happy Meals
This television advertisement in animated style, features Polly, her girlfriend and a woman who has lost her ring down the drain. Polly jumps down a manhole and faces a fearsome green two-headed monster. On one of its fingers is a gold ring. Polly wrestles the ring from the monster and leaps back up to the street. The woman tells them “For being kind, I have a nice reward in mind. I’m the McDonald’s Boss’ wife, free Happy Meals are yours for life.”

Grounds for complaints: Advertising to children (health and safety)
Number of complaints: 30+

Determination: Complaints upheld (modified or discontinued) 
9. Roads & Traffic Authority – Pinkie
This television advertisement shows a series of scenes where young male drivers are driving at speed, with little regard for other drivers or pedestrians. Other people in the ad show their opinion of this behaviour by bending their "pinkie" fingers derisively. 

Grounds for complaints: Discrimination (gender)

Number of complaints: 25+

Determination: Complaints dismissed
10. McDonalds – Driving Test
This television advertisement featured a teenage boy undertaking his driver's licence test and then driving his friends through the McDonalds drive-thru. The ad focuses on the boy’s lack of driving experience.

Grounds for complaints: Health and safety
Number of complaints: 20+

Determination: Complaints upheld (modified or discontinued)
[image: image2.jpg]ADVERTISING ¢ Level 2, 97 Northbourne Avenue, Turner ACT 2612
Ph: (02) 6262 9822 | Fax: (02) 6262 9833

STANDARDS www.adstandards.com.au

BUREAU






