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ISSUES RAISED
2.2 - Violence Hooliganism-vandalism-graffiti
DESCRIPTION OF THE ADVERTISEMENT
The ad shows a number of children sitting in a bus and as they look out their windows they
draw moving cartoon illustrations on the windows representing their future, imagined,
occupations.
The drawings are accompanied by the voices of the children saying what they would like to
do when they grow up.
The ad finishes with the children getting off the bus as it arrives at their school and a child‟s
voice-over describing the consultation process and how feedback on the draft Australian
Curriculum can be provided, and hence how the Australian public can influence what
Australian children are taught and learn in school.

THE COMPLAINT
A sample of comments which the complainant/s made regarding this advertisement included
the following:
I think the vision of children drawing on the windows of the bus in which they are riding is
totally irresponsible and is sending a very poor message to our young and not so young
children.
I work in the transport industry and the ongoing battle to curb graffiti and vandalism on our
Public Transport is never ending and very costly. Thousands of dollars are spent on removal
deterrents and education programs.

Basically you are witnessing an act of graffiti or vandalism activities that should be
reported to Transit Officers Public Transport Staff or Police and punishment issued.
VERY POOR MESSAGE!
I believe the advertisement sets a poor example almost providing permission to children that
grafitti is alright and they are allowed to do this on a school bus on the way to school. This in
turn teaches poor social values and a disregard for public and private property.
I believe this is outrageous giving consideration to the amount of graffiti being scratched into
Windows of public transport. This ad should be removed from TV.
Recently ads depicting children on their way to school in a bus have appeared on
commercial TV.
The kids are I guess daydreaming about their future occupational possibilities. They depict
their dreams by drawing on the bus windows - not just by breathing on the windows and
drawing in the ' fog ' but in what appear to be firm permanent outlines.
This is not a good look in this day and age of rampant vandalism mainly in the form of
graffiti on school and public buses.
I believe it shows very poor and inappropriate taste on the part of the agency and the client
who accepted this concept.
I don't know who the client is. The ads direct viewers to the website teachyourkids.com.au or something very similar. (I'm still a troglodyte and haven't felt the need to have internet
access.) Surely the ad agency's creative types can come up with something much more
appropriate than implanting more graffiti seeds.

THE ADVERTISER’S RESPONSE
Comments which the advertiser made in response to the complainant/s regarding this
advertisement include the following:

ACARA responds to the complaint with particular reference to s2.2 of the AANA Code of
Ethics.
ACARA understands that graffiti may be implied as an element of s2.2 of the Code.
ACARA understands that the complainant is concerned the advertisement depicts and
encourages children to graffiti public transport.
The NSW Graffiti Control Act 2008 defines a graffiti implement as “any implement designed
or modified to produce a mark that is not readily removable by wiping or by use of water or
detergent”.
In this context, the advertisement in question clearly depicts the cartoons on the bus windows
as imaginary illustrations and notes that no implement is used by the children to mark the
bus windows.
The imaginary nature of the illustrations is supported by the fact that they move and the
different illustrations/ cartoons interact with each other.
The ad plays on the common action of children in tracing shapes with their fingers on
windows or mirrors as part of expressing imagination and creativity. There is no implication
that the illustrations are not readily removable as stated in the NSW legislation.
Further, there is nothing in the ad to imply that the children act with intent to cause damage
or to engage in any socially inappropriate behaviour.

The voice-over also establishes the educational context of the ad and in no way supports a
malicious interpretation of the actions of the children.

THE DETERMINATION
The Advertising Standards Board (“Board”) considered whether this advertisement breaches
Section 2 of the Advertiser Code of Ethics (the “Code”).
The Board noted the complainants' concerns that the advertisement's depiction of children
travelling in a bus drawing on the windows is irresponsible and may encourage acts of graffiti
and damaging behaviour to private property.
The Board considered whether the advertisement was in breach of section 2.2 of the Code.
Section 2.2 of the Code states: “Advertising or Marketing Communications shall not present
or portray violence unless it is justifiable in the context of the product or service advertised”.
The Board noted it has previously considered suggestions of graffiti or vandalism as
depictions of violence.
The Board noted the advertisement invites people to provide feedback on the „Draft
Australian Curriculum up to year 12‟ and are directed to a website to do this and also noted
the voiceover: Help Australian kids be what they want to be”.
The Board considered that the advertisement depicted a fantasy scenario, that the illustrations
were animated cartoons and that the children used their fingers, not an implement, to
illustrate their future occupations on the windows. The Board considered that the
advertisement‟s depiction of detailed drawings which then take on a life of their own create a
clear image of fantasy and do not amount to a strong suggestion of writing on bus windows
and that this action did not depict malicious destruction or damaging behaviour to private
property.
The Board considered, that in this instance, the advertisement did not condone or promote
hooliganism and determined the advertisement did not breach Section 2.2 of the Code
relating to violence (hooliganism).
Finding that the advertisement did not breach the Code on other grounds, the Board
dismissed the complaint

